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What are the benefits of saving?
Saving is not just a good idea in theory. It’s got many practical benefits for daily life. Saving will help 
you to maintain control over your finances, meaning less stress and worry.

You can plan much more easily if you have savings – knowing what you can and can’t afford to do. It 
also means that if something unexpected happens, you’ve got a safety net.

If you have savings, there’s no need to borrow money and pay interest. In fact, it’s quite the 
opposite; when you save, you actually earn a bit of money in interest.

Having savings means you can spend money when you need to without the feeling of guilt that 
comes when you’re going into debt.

How can I save?

Emergency Savings

Being prepared for unexpected events is one of the best ways to avoid paying unnecessary bills. 
A broken washing machine or boiler can happen suddenly, so having some cash saved up is really 
helpful. Try to build up three months’ worth of expenses in an easy or instant access account. Don’t 
worry if you can’t save this straight away, but keep it as a target to aim for.

Little and Often

The best way to save money is to pay some money into a savings account every month. Open a savings 
account and set up a regular payment into it every month – that way you don’t even have to think 
about regular saving – it just happens! Even if it’s only a small amount each month, it soon adds up. 

Set a Goal

Once you’ve set aside your emergency fund, there are other goals you can aim for:

● Buying a car without taking out a loan

● Taking a holiday without having to worry about the bills when you get back

● Paying for Christmas presents without having debt afterwards

● Having some extra money to draw on while you’re on maternity or paternity leave

● Investing some money in long term saving for your children

● Giving a gift to a charity you support

A quick guide to saving
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Work out how much you need to save each month. It depends on how much you’d like to save in 
total, the price of your goal, how much spare cash you have at the end of each month, and how 
soon you want to reach your goal.

If you were saving for a £400 laptop, you could save £100 a month for four months, or £50 a month 
for eight months. It’s a balance between what you can afford and how long you want to save for.

Opening a savings account
Comparison websites are a good starting point to find a savings account tailored to your needs. 
Compare the different deals that are on offer – sometimes you will get a reward for opening an 
account. Be sure that you’ve got the best one for you – that it has online access if you need that, that 
you’re able to withdraw money any time, and that you understand any terms and conditions.

We recommend the following websites for comparing savings accounts:

● Money Saving Expert: www.moneysavingexpert.com/banking

● Money Supermarket: www.moneysupermarket.com/savings

● Which?: www.which.co.uk/money/savings-and-isas/compare-savings 

Savings add up – here’s an example of how quickly you can save, even if you can only spare five 
pounds per month.

£s 1 mth 3 mths 6 mths 9 mths 12 mths 15 mths 18 mths 21 mths 24 mths 27 mths

5 £5 £15 £30 £45 £60 £75 £90 £105 £120 £135

10 £10 £30 £60 £90 £120 £150 £180 £210 £240 £270

15 £15 £45 £90 £135 £180 £225 £270 £315 £360 £405

20 £20 £60 £120 £180 £240 £300 £360 £420 £480 £540
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Savvy spending –  
building a budget and 
shopping around

If you can cut back on 
a luxury product, or 
something you’d like to 
do less, it can be really 
helpful to put the amount 
of money you’d have spent on it into 
your savings. That way, it becomes 
a positive habit you’re getting into. 
Remember to bank it regularly.

Shop around for a better deal 
on anything you buy. From 
a loaf of bread to a holiday, 
there is often a better deal 
to be had! When you find 
something you need for a better price, 
put the difference into your savings.

Name your savings 
goal. People who set 
a goal save faster and 
up to £550 a year more 
than people who don’t! 
Find a picture that represents your 
goal and stick it on the door of the 
fridge or somewhere else prominent 
to remind you what you’re aiming for.

Apps – Chip is an app 
which calculates what 
you can afford to save, 
based on your spending 
habits. It then transfers 
that money from your 
current account to your Chip account 
– automatically. You can access the 
money in this account at any time. 
Squirrel is an app that makes it easy 
to budget and build savings. Each 
month, your savings money and 
spending money is allocated by the 
app as you tell to. There are many 
other apps that will help!

 Loose change jar – It’s an 
old idea, but a good one! 
Any time you have some 
spare change – drop it into 
a jar. You’ll be amazed how 
quickly it mounts up. Get 
everyone in the house to join in.

Information adapted from the Money Advice Service:  
www.moneyadviceservice.org.uk/en/articles/why-it-pays-to-save-regularly  
and CashSmartCreditSavvy: 

Cash Smart Credit Savvy (CSCS) is an introduction to budgeting skills and saving. Designed as an 
early intervention, to prevent financial challenges becoming a crisis, the programme improves 
financial wellbeing by increasing confidence and skill in making informed choices about money.  
To find out more, please visit www.justfinancefoundation.org.uk/cscs

Cash Smart Credit Savvy is an initiative of the Just Finance Foundation. Registered Charity No. 1172050.  
A company limited by guarantee. Registered Company No. 1024667.
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